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2025 Consumer Attitudes and Usage

Today’s Focus

Insights into Today’s Potato Consumer

✓ What’s Driving Global Demand

✓ The U.S. Market

✓ Understanding Consumer Eating Behaviors

✓ Dietary Patterns & GLP-1

✓ How Consumers See Potatoes



Global 

Marketplace



2016 2017 2018 2019 2020 2021 2022 2023 2024

UNITED
STATES

NEW
ZEALAND

INDIA

EU27*

CHINA

CANADA

ARGENTINA

U.S. Department of Commerce, Foreign Trade Division/ABS (Australian Bureau of Statistics), Statistics Canada, Eurostat, UK, Statistics New Zealand, China Ministry of Commerce through GTT, FWE

Global Potato Market

Volume: 2016 to 2024



S&P Global

Demand-Driven Growth

A view to 2030

• Population growth

• Urbanization

• Convenience

• Nutrition

• People like potatoes
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UN

Projected Population Change

Percent Change from 2023
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U.S. Department of Commerce.  Six countries export over 100K MT, Fresh Weight Equivalent. $1.7B Sales for these countries total 

Top 6 U.S. Export Markets

Volume: 77% of U.S. Exports

Philippines

Taiwan

South Korea

Canada

Japan

Mexico

FY25 FY18



Domestic 

Marketplace



U.S. Crop Distribution

Foodservice ExportsRetail



U.S. Crop

July-June 2025

All Sales in the U.S. 

July-June 2025

FY25 Sales & Utilization:  Fresh Weight Equivalent. 

Domestic Sales by Form

Frozen
45%

Dehy, 7%Other, 2%
Deli/Refrig, 5%

Chips 
23%

Fresh 
23%Frozen

35%

Dehy, 8%

Other, 1%Deli/Refrig, 6%

Chips 
23%

Fresh 
28%



Foodservice 
51%

Retail 
49%

July-June 2019 July-June 2025

Potato Sales in the U.S.

Foodservice 
58%

Retail 
42%

FY25 Sales & Utilization:  Fresh Weight Equivalent.  U.S Crop + Imports



Consumer 

Insights



2025 Consumer Attitudes and Usage

What’s important when choosing food?

Thinking about what’s most important to you when choosing food in general, how important are the following to you?
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Other 

49%

3 Meals 

51%

2025 Consumer Attitudes and Usage

What are your eating habits?

Which of the following best describes your eating habits throughout the day regarding meals, snacks, etc.?

Other 

56%

3 Meals 

44%

20252018



52%
Of households 

adhere to some dietary 

guideline.

2025 Consumer Attitudes and Usage

Do you follow any dietary pattern?

Do you or anyone in your household follow any of the dietary plans listed?



0% 5% 10% 15% 20% 25%

Organic

Clean eating

Low sodium

*Carb Restrictive

Low sugar

2025 Consumer Attitudes and Usage

Do you follow any dietary patterns?

Do you or anyone in your household follow any of the dietary plans listed?

* Carb restrictive include low 

carbohydrate, Keto, Atkins



Circana, LLC November 2, 2025:  GLP-1 Unlocked

Weight Loss Medications
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Pharmaceutical

Medications
Supplements

Food & 

Beverage
Eggs, nuts, healthy oils, 

whole grains 
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The Peptide Files



Circana, LLC November 2, 2025:  GLP-1 Unlocked

GLP-1 Usage

23%
Of U.S. 

Households 

Using GLP-1

10-14%
Of U.S. 

Individuals

Using GLP-1

September 2025



Circana, LLC November 2, 2025:  GLP-1 Unlocked

Reasons for Usage



Circana, LLC November 2, 2025:  GLP-1 Unlocked

62% Quit Within 6 Months

Weight Loss users tend to use GLP-1 for a shorter 

time than non-weight loss users



Circana, LLC November 2, 2025:  GLP-1 Unlocked

Reasons for Ceasing GLP-1

Cost/Expense 34%

Side Effects 28%

Achieved Health Goal 16%

Doctor Recommendation 9%

Change in insurance 23%

Out of Stock/Unavailable 7%



Circana, LLC November 2, 2025:  GLP-1 Unlocked

GLP-1 Dietary Guidance

Foods to Eat Foods to Avoid



Circana, LLC November 2, 2025:  GLP-1 Unlocked

Dietary Choices
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Circana LLC, May 2025

One-year Sales Trends

Change in Dollars per Household



GLP-1 Purchase Behaviors

Frozen

Circana, LLC September 2025



Circana, LLC September 2025

GLP-1 Purchase Behaviors

Refrigerated



Circana, LLC September 2025

GLP-1 Purchase Behaviors

Produce



GLP-1 Purchase Behaviors

Deli

Circana, LLC September 2025
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2025 Consumer Attitudes and Usage

Americans Love Potatoes
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2025 Consumer Attitudes and Usage

America’s Favorite Vegetable

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

 Potatoes  Broccoli  Corn



2025 Consumer Attitudes and Usage

How well do potatoes deliver these 

attributes?

How would you rate potatoes in terms of how well they deliver against the following attributes?
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2025 Consumer Attitudes and Usage

How many servings of potatoes did 

you eat in a week?

In an average week, how often do you eat the following foods?
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44%

37%

Less than 1 Serving 1-2 Servings 3+ Servings



2025 Consumer Attitudes and Usage

Why don’t you eat more potatoes?

Which of the following, if any, are reasons you don’t eat potatoes more frequently?

0% 2% 4% 6% 8% 10% 12% 14% 16% 18%

High in Calories

Fattening

Prefer other Veggies

High in Carbs

I already Eat Enough

Other Veggies Healthier

-7%

-1%

-2%

-1%

-2%



2025 Consumer Attitudes and Usage

What do you consider a high-quality 

carb?

For each of the following, please select whether you consider them to be a high-quality carb, low-quality carb or if you are unsure.

21%

25%

38%

59%

69%

72%

77%

78%

78%

82%

82%

83%

83%

84%

84%

84%

85%

White bread

Baked goods

White rice

Potatoes

Quinoa

Whole Wheat Bread

Sweet Potatoes

Brown Rice

Green peas

Oats

Banana

Cauliflower

Berries

Carrots

Beans

Apples

Broccoli
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How would you rate potatoes in terms of how well they deliver against the following attributes?

Consumer beliefs are improving

Nutrition & Health

0%

10%

20%

30%

40%

50%

60%

70%

80%

Provides
Nutrients

Feel Good
About
Eating

Healthy for
You

Low in
Calories

Good for
Weight
Mgmt

Are A
Vegetable

Nutrient
Dense

Contains
Fiber

Provides
Under

Consumed
Vit & Min

Excellent
Source

Vitamin C



Fuel for Body
& Brain

Energy-packed
Veg

Good source
plant based

protein

Nutrient-dense Fuel for Body
& Brain
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Consumer beliefs are improving

Fueling for Performance

0%

10%

20%

30%

40%

50%

60%

70%

80%

Helps Fuel
Everyday

Provide
Sustained

Energy

Good for
Recovery

Good for
Athletic

Performance

Used &
Approved by

Athletes

How would you rate potatoes in terms of how well they deliver against the following attributes?
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45

Media sentiment is improving

Traditional Media
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Media sentiment is improving

Social Media
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Q2 Q3



Conclusion



In Summary

• Global Supply is Shifting and Strong

• Domestic Demand is Strong

• Nutrition Conversations are Evolving

• Reasons Consumers Cite for Not Eating 

Potatoes are Declining

• Consumer Sentiment is Strong and Increasing



Thank You

Kim Breshears

kim@potatoesusa.com

PotatoesUSA.com

PotatoGoodness.com

Potatoes Fuel You
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